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Abstract

The IAT website was designed to demonstrate the operation of implicit attitudes and beliefs using the Implicit Association Test (IAT).  Visitors had the opportunity to assess their implicit preferences in the domains of race, gender, self-esteem, academics, age, and politics.  Data correspond will with theory and laboratory evidence using the same procedure. The Internet may be an effective tool to measure implicit attitudes and beliefs.

The IAT Website

The IAT website is an interactive medium to learn about implicit social cognition – in particular attitudes and beliefs that operate outside conscious control.  Visitors can test themselves using (the IAT) a measure purported to assess automatic associations between social concepts (e.g., self, social group) and an attribute (e.g., good or bad, smart or dumb). Visitors are challenged to consider that preferences can exist outside conscious control as evidenced by dissociations between conscious and unconscious attitudes and beliefs.

Procedure

Participants:

1. select a specific domain (e.g., age, race) from a list of choices

2. report their conscious preference or belief about the social object

3. complete demographic items

4. perform an IAT (Greenwald, McGhee, & Schwartz, 1998) involving the chosen domain

5. receive an estimate of the valence and strength of the implicit attitude or belief

Participants

· Total:  Approx. 500,000 tests taken between September 1998 and January 2000

· Gender:  Approx. 55% female, 45% male
· Age:  14% under 18, 36% between 18-30, 39% 31-50, 11% over 50 
· Ethnicity: 4% Asian, 5% Black, 2% Hispanic, 73% White, 16% other or unreported

· Participants were (a) self-selected, (b) could choose which task(s) they wished to perform, and (c) could perform the task(s) as many times as they wished.
Summary of findings

· Data collected via the Internet is comparable to data collected in the traditional laboratory

· Implicit attitudes are variably related to explicit attitudes – strongest relationships were observed for political and math attitudes, weakest for age and self-esteem

· Small but systematic effects of order of pairing effects were observed.  No other methodological variables examined here had a notable impact on IAT effects

· Race IAT:  With over 75,000 interpretable results, 75% of White participants and 42% of Black participants showed pro-White/anti-Black preference

· Age IAT:  The strongest IAT effect observed to date showed a preference for young over old.  The aged held more positive explicit attitudes toward ‘Old’ than young people, but did not show a similar implicit preference for their own group. 

· Gender+Career and Gender+Science IATs:  Males and females equally held implicit stereotypes linking women to ‘home’ and ‘Liberal Arts’ and men to ‘career’ and ‘Science.’

· Self-Esteem IAT:  All groups showed a preference for self over other.  Black participants had the highest implicit self-esteem; Asian participants had the lowest.

· Math IAT:  Both males and females held negative implicit attitudes toward math, but at every age sampled, females held more negative attitudes toward math than males did.

· Election 2000 IAT:  Explicit attitudes and Party Identification were both related to implicit attitudes toward political candidates.  However, the strength of the Implicit-Explicit relationship varied depending on the candidate pairing.

Conclusion

Implicit and Explicit attitudes measured via the Internet correspond with previous research from traditional laboratory settings.  Drop-in Internet sites are vulnerable to sampling challenges such as self-selection.  With careful research designs and responsible interpretation, the Internet holds promise as a tool for psychological research.
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