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Introduction

Implicit attitudes are preferences that exist outside of conscious awareness or conscious control.  Recent evidence demonstrates that these preferences are variably related to self-reported (explicit) measures of preference.  For example, Nosek, Banaji, & Greenwald (in press; Group Dynamics) showed that correspondence between implicit and explicit measures partially depends on the target attitude object (see Table).

Features of the assessment context may also moderate the Implicit-Explicit relationship.  In this study, we examined variation in I-E correspondence when attitudes were reported in a public versus private context. People are more likely to admit to undesirable behaviors and express more negative attitudes toward stigmatized groups in private versus public contexts. This is thought to occur because self-presentational concerns are decreased when others will not be privy to the preferences reported.

One distinction between implicit and explicit attitudes is the relative imperviousness of implicit attitudes to self-presentational biases. One effect of decreasing presentational biases of the reporting context (by allowing private rather than public expression) may be to increase the correspondence between implicit and explicit preferences.

Hypothesis

To the extent that public attitudes are related to implicit attitudes, controlling for private attitudes will mediate the relationship.  However, the relationship between private and implicit attitudes will not be mediated by public attitudes.

Or simply, publicly expressed preferences will show weaker correspondence to implicit attitudes than will privately expressed preferences.

Analysis Logic

Do implicit attitudes correspond more closely to private attitudes than public attitudes? That is, does the reduction self-presentational biases in a private context enable private attitudes to mediate the public-implicit relationship?

We can expect that public and private attitudes to be highly correlated. High multicollinearity among IVs reduces the power of each to be a significant predictor. Even so, we expected that private attitudes would mediate the relationship between public and implicit attitudes because of the reduction in self-presentation bias in private responding. 

We did not expect public attitudes to mediate the private-implicit relationship. In other words, we expected that public attitudes would correspond to implicit attitudes only to the extent that they are related to private attitudes. 

Design

Participants: 80 undergraduates from Yale University

Explicit measures: 4 temperature scales (warm/cold, good/bad, positive/negative, and favorable/unfavorable). Two given in a public interview the other two in private (within-subject manipulation).

Implicit measure: Implicit Association Test (Greenwald et al., 1998, JPSP)

Target attitudes: Race (Black/White), Sexual Orientation (Gay/Straight), Political Party (Democrat/Republican), and Academic Domain (Science/Humanities) 

Order of attitude measurement (Public, Private, Implicit) counterbalanced and separated by 5 minute distracter tasks

Results

Implicit Black/White attitudes were not related to either public or private attitudes, making that attitude object uninformative for testing our hypothesis 

The other 3 attitude objects did show significant implicit-explicit correspondence so each was submitted to a test of mediation

The hypothesis was clearly supported for two of the three attitude measures (Gay/Straight, Science/Humanities), but not for a third (Democrat/Republican)

For gay/straight and science/humanities attitudes, private attitudes mediated the relationship between public attitudes and implicit attitudes, but controlling for public attitudes did not affect the relationship between private and implicit attitudes. It is not clear why this pattern was not replicated for the democrat/republican attitude measure.
Discussion

The hypothesis was supported in 2 of 3 tests of mediation.  Public attitudes were related to implicit attitudes through private attitudes.  That is, private attitudes mediated the relationship between public and implicit attitudes. 

Self-presentational biases are not the only factor that distinguishes implicit and explicit preferences.  In this experiment, explicit race attitudes were unrelated to implicit attitudes whether expressed publicly or privately.  

Other possible moderators of IE correspondence include: attitude importance, attitude accessibility, attitude elaboration.  These possibilities will be tested in future research.

Whether private attitudes mediate the public-implicit relationship may depend, in part, on the attitude object being assessed.  This research offers no definitive evidence for the lack of mediation for democrat/republican attitudes.
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Correlations of IAT Effects with Explicit Measures for Nine tasks at the IAT website



			Task


			N


			Explicit measure





			Bush/Gore attitude


			36,840


			.52





			Math/arts attitude


			28,108


			.47





			Race attitude (name stimuli)


			60,197


			.24





			Gender/science stereotype


			61,228


			.21





			Race attitude (face stimuli)


			160,857


			.17





			Self-esteem


			44,907


			.17





			Gender/career stereotype


			38,797


			.17





			Age attitude (face stimuli)


			68,144


			.13





			Age attitude (name stimuli)


			42,641


			.08





			Average r (unweighted)


			


			.24








Note.  Entries are product-moment correlations based on data provided by drop-in visitors to the IAT demonstration website (Nosek, Banaji, & Greenwald, 2000; http://www.yale.edu/implicit/) between October 1999 and April 2000.  
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